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Tolga 

- Studium 

- Startups, Exits, Failures, Investments 

- People, Company Culture, Lifestyle

- Studies 
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Performance marketing?
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Source: Shopify
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A _ _ _ _ _    _ _    _ _ _ _ _ _ _ 

Vor- Nachteile?

Vorteile

- Kostenlos / Bezahlung Performance-basiert

- Potenzial -> Multiplikatoren
- Exposure / Bekanntheit steigt
- Netzwerkerweiterung / Kooperationen
- Möglichkeiten für Cross-Promotion
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A _ _ _ _ _    _ _    _ _ _ _ _ _ _ 

Vor- Nachteile?

Nachteile

- keine Kontrolle über Kampagnen, Streuung, Anzeigen

- Black-Box Affiliate-Netzwerke (Finger weg!!!)
- Einstiegshürden bei Affiliate Netzwerken
- Bestrafung durch Google usw. 
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Ich bin Digitaler Nomade & Solopreneur.  
Affiliate für mich?
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A _ _ _ _ _    _ _    _ _ _ _ _ _ _  

Qualified.  
Selected.  
Relevant.  
Transparent.  
Self-managed.  
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A _ _ _ _ _    _ _    _ _ _ _ _ _ _  

Tools / Technology?
hasoffers, tapfiliate, elopage
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A L W _ _ _    _ _    _ _ _ _ _ _ _  

Don’t worry, Nomad! 
Take care of your publishers. 

A _ _ _ _ _    _ _    _ _ _ _ _ _ _ A _ _ _ _ _    _ _    _ _ _ _ _ _ _ A _ W _ Y _    B _    C _ _ _ _ _ _ 



A L W A _ _    _ _    _ _ _ _ _ _ _ 

Publisher-Acquisition

Suchen.

Finden.  
Vernetzen. 

Aktivieren. 

Engagen. 

Verdienen.  
Teilen.

Wiederholen.
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A L W A _ _    _ _    _ _ _ _ _ _ _ 

Suchen & Finden

Google Keyword Tool - find pages 
Facebook Targeting / Fan pages  
Instagram / Snapchat 

Ehhh, DDNNNXXX!!??
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A L W A _ _    _ _    _ _ _ _ _ _ _ 

Vernetzen!

<100km>NET WORK
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A L W A _ _    _ _    _ _ _ _ _ _ _ 

NETWORK!
Give 

Tell your story 

Reach emotional levels

Create win-win

Create synergies 

Create joint goals!

ALIGN.


>> Be positive, but learn to say „No“. 
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A L W A _ _    _ _    _ _ _ _ _ _ _ 

Aktivieren & Engagen!

Set goals. 

Be clear with your strategy. 

Talk expectations. 

Talk money. 

Talk conditions. 

Serve.


>> Don’t be stubborn.  
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HAPPINESS ADDS AND  
MULTIPLIES, AS WE 

DIVIDE IT WITH OTHERS. 


A. Nielsen



REPEAT



Best practice 1
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Regelmäßige E-Mail Kampagnen…



1. Publisher einladen



2. Landing Page / Link



3. Starten / Messen

Publisher 1

Publisher 2



4. Optimieren / Erweitern

Improve call to actions. 

Run A/B tests.  
Improve CTRs. 

Change wording.

Improve / change offer. 

Diversify offer.  

Incentivize. 

  



Best practice 2
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A L W A Y S    B E    C L O S I N G!!! 
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Q & A 

DANKE! 
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